KUEHNE+NAGEL

&)

PRESS INFO

Kuehne + Nagel
International AG

Dominique Nadelhofer
Media Communication
Schindellegi, Switzerland

+41 (0)44 786 9526
dominique.nadelhofer@
kuehne-nagel.com

Kuehne+Nagel Group

The Very Group moves closer to net zero with
Kuehne+Nagel partnership

= Partnership moves UK-based online retailer towards net zero
transport operations

= The aim is to accelerate climate protection and emissions
reduction in logistics

= Implemented via Kuehne+Nagel’s Net Zero Carbon programme

Hamburg / DE, November 5, 2021 — The Very Group, which operates
one of the UK'’s largest online retailers Very.co.uk, is now compensating
all carbon emissions from its inbound logistics via Kuehne+Nagel after
joining the global transport and logistics company’s Net Zero Carbon
programme.

The first phase began earlier this year, with The Very Group’s sea
freight volume being offset. By the end of June, 1,300 tonnes of CO2 —
the equivalent to approximately 3,000 barrels of oil being burned — had
already been offset.

With the remaining 10,000 containers that The Very Group transports
annually via a mix of rail, air and road now also being neutralised, the
business has taken an important step closer to its ambition to be net
zero for carbon across its operations and supply chain by 2040.

As part of Kuehne+Nagel’'s Net Zero Carbon programme, emissions that
cannot be reduced to zero by supply chain optimisation are compesated
by investing in certified nature-based projects aligned with the United
Nations’ Sustainable Development Goals (also known as the SDGs).

As a pioneer in sustainable logistics, Kuehne+Nagel launched its
comprehensive Net Zero Carbon Programme to encourage visibility,
reduction and offsetting of carbon emissions. Since 2020, the company
is CO2 neutral for its own, direct CO2 emissions.

The Very Group has also committed to the British Retail Consortium’s
Roadmap to Net Zero, meaning the retailer will bring its greenhouse gas
emissions to net zero by 2040.



Phil Hackney, Chief Operating Officer at The Very Group, said: “As a
responsible business with a global footprint, we know that we must act
now to reduce carbon production in all of our operations. This
partnership with Kuehne+Nagel is an important step forward, enabling
us to accelerate our journey towards net zero and demonstrating the
importance that we place on the long term sustainability of our business
as well as our planet.”

Otto Schacht, Member of the Management Board of Kuehne+Nagel
International AG, responsible for Sea Logistics, says: “We support our
customers and stakeholders in making their supply chains greener
through measures we provide across all transport modes including sea
freight. Kuehne+Nagel is particularly pleased about the climate
partnership with The Very Group, which represents a step towards
neutralising our collective carbon footprint in logistics and helping all
stakeholders achieve their bold environmental targets.”

About Kuehne+Nagel

With more than 76,000 employees at 1,400 locations in over 100 countries, the Kuehne+Nagel
Group is one of the world's leading logistics companies. lts strong market position lies in sea
logistics, air logistics, road logistics and contract logistics, with a clear focus on integrated logistics

solutions.

About The Very Group

The Very Group is the UK’s largest integrated pureplay digital retailer and financial services
provider, with annual sales of £2bn. Our largest and fastest growing retail brand is Very.co.uk,
supported by the Littlewoods.com and Littlewoodslreland.ie brands. We receive an average of 1.5m
website visits every day with 79% of online sales completed on mobile devices. We sell more than
1,900 famous brands, including big name labels and our own exclusive brands. We serve four
million customers, delivering 49 million products every year. We exist to make good things easily
accessible to more people and our aim is to be the number one destination for shoppers who value
flexible ways to pay. By offering customers the brands they love and options to spread the cost, we
help them say yes when it really matters. We have over a hundred years of history behind us, but at
our heart there is a passion for change — to constantly improve what we do, to innovate with data

and technology at our core and to be the best possible place to work.
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